& ForwardKeys
an AMADEUS company

Embracing Travel
Intelligence, Driving the
Future of Tourism

Director of Intelligence and Marketing - ForwardKeys



ForwardKeys data captures and reflects @ ForwardKeys
the entire traveller journey E

Visit us at www.forwardkeys.com © ForwardKeys, 2025. All Rights Reserved. 2



ForwardKeys data captures and reflects the entire traveller journey o@ ForwardKeys

an dAMADEUS company

SUPPLY

Schedules

Seat Capacity

Visit us at www.forwardkeys.com © ForwardKeys, 2025. All Rights Reserved. 3
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ForwardKeys data captures and reflects the entire traveller journey o@ ForwardKeys

an dAMADEUS company
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Airlines increase available seats for 2025 &® ForwardKeys

Flown and Forecasted air supply for international flights in 2025 as of 19 August; vs previous year an @MADEUS company

Worldwide international
air connectivity

H1 2025 vs 2024

+6% '

The Americas Europe Africa & Middle East Asia Pacific
H12025: +3% vs 2024 +6% vs 2024 +5% vs 2024 +10% vs 2024
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Airlines increase available seats for 2025 &® ForwardKeys

Flown and Forecasted air supply for international flights in 2025 as of 19 August; vs previous year an @MADEUS company

Worldwide international
air connectivity

H1 2025 vs 2024
f
+6%

H2 2025 vs 2024

+7%"

® : o

The Americas Europe Africa & Middle East Asia Pacific
H1 2025: +3% vs 2024 +6% vs 2024 +5% vs 2024 +10% vs 2024
H2 2025: +6% vs 2024 +7% vs 2024 +8% vs 2024 +7% vs 2024
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Available seats increase throughout the Asia Pacific region q@ ForwardKeys

Flown and Forecasted air supply for international flights between July and December 2025, as of 19 August; vs previous year an @MADEUS company

Top Destinations

I India l China +10%
y ’5 Pakistan +10% Japan
¢

: South Korea
North East Asia Sri Lanka +12%
+8% vs 2024 Bangladesh Hong Kong +11%
South Asia Maldives Taiwan
+5% vs 2024 s
R:’ L
South East Asia . - r
o .
*6% vs 2024 ) Thailand Australia +9%
Oceania )
+8% vs 2024 Singapore New Zealand
Malaysia Fiji
» y Vietnam +14% Guam +16%
2025 vs 2024 / Indonesia French Polynesia +11%
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Available seats increase throughout the Asia Pacific region q@ ForwardKeys

Flown and Forecasted air supply for international flights between July and December 2025, as of 19 August; vs previous year an @MADEUS company

Top Destinations

| India l China +10%
! ,5 Pakistan +10% Japan
1)

North East Asia Sri Lanka +12% e (N
+8% vs 2024 Bangladesh Hong Kong +11%
South Asia Maldives Taiwan
+5% vs 2024 s
R:’ L
South East Asia . . r
0,
+6% vs 2024 . Thailand Australia +9%
Oceania )
+8% vs 2024 Singapore New Zealand
Malaysia Fiji
¥ y Vietham +14% Guam +16%
2025 vs 2024 / i 4440
lliesta French Polynesia +11%
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Vietnam air connectivity: Which markets are driving growth? @ ForwardKeys

Forecasted air supply for international flights to Vietham between July and December 2025, as of 19 August; vs previous year o AMADEUS camoany

Rest of World
8.4% share
+37% vs 2024 on
South East Asia direct flights to Vietham come
29.5% share

+18% vs 2024 from within the continent

% Share

Airlines flying within

South East Asia

are increasing operations by

Rest of Asia Pacific
62.1% share
+9% vs 2024
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Vietnam air connectivity: Which markets are driving growth? Q@ ForwardKeys

Forecasted air supply for international flights to Vietnam between July and December 2025, as of 19 August; vs previous year o AMADEUS camoany

Top Performing Origin Markets* Var vs 2024

Hong Kong 4.6% +57%
United Arab Emirates 1.5% +51%
Philippines 2.5% +49%
China 13.1% +29%
India 3.4% +27%
Malaysia 5.4% +22%
Indonesia 2.2% +18%
Thailand 9.3% +13%
Cambodia 3.2% +12%
Singapore 5.3% +11%
TOTAL VIETNAM 100.0% +14%

*Considering markets that represent more than 1.5% share

Visit us at www.forwardkeys.com Source: ForwardKey s Air Supply © ForwardKeys, 2025. All Rights Reserved. 11
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Flight Searches



South East Asia travel intent &® ForwardKeys

an dMADEUS company
Flight Searches made for travel to South-East Asia between July and December 2025, as of 19 August; vs previous year

Top Destination Cities % Share Var vs 2024
Bangkok 25.9% +17%
Denpasar 14.4% Myanmear
Manila 8.0%
1 Vietnam Philippines

Singapore 7.3% +12% |
Kuala Lumpur 7.0% +22%
Phuket 6.3% _

Malaysia “
Ho Chi Minh City 5.2% v

Indonesi

Hanoi 4.9% +12% e
Da Nang 2.9%
CebU City 2.2% '1 70/0 East Timor

Visit us at www.forwardkeys.com Source: ForwardKey s Flight Searches © ForwardKeys, 2025. All Rights Reserved. 13



Interest for Ho Chi Minh City is balanced between long-haul and o ForwardKeys
regional markets = on AMADEUS compeny

Flight Searches made for travel to Ho Chi Minh City between July and December 2025, as of 19 August; vs previous year

Top Growing Markets* (% share) Var vs 2024

Philippines I +58%
Austria +51%
India I +48%
Poland s +21%
Australia IEEE—— +13%
Sweden I +12%
Switzerland ———" +5%
Canada m— +3%
Thailand I +2%
France +1%

Searchesfrom:
B Asia Pacific
M Extra-regional

*considering markets thatrepresentmore than 0.75% share
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Searched Length of Stay for Ho Chi Minh City '@ ForwardKeys

an dMADEUS company

Flight Searches made for travel to Ho Chi Minh City between July and December 2025, as of 19 August; vs previous year

Searches from Searches from

Asia Pacific Rest of World

» v Regional markets
search for short stays
whilst long-haul
markets search for
long stay trips

M Short stays B Medium stays B Long stays
(0-5 nights) (6-13 nights) (14+ nights)

Visit us at www.forwardkeys.com Source: ForwardKey s Flight Searches © ForwardKeys, 2025. All Rights Reserved. 15



Searched Length of Stay for Ho Chi Minh City

0@ ForwardKeys

an dMADEUS company

Flight Searches made for travel to Ho Chi Minh City between July and December 2025, as of 19 August; vs previous year

Searches from Searches from

Asia Pacific Rest of World

¢

M Short stays B Long stays B Medium stays
(0-5 nights) (14+ nights) (6-13 nights)

Top Performing Markets
with Medium Stays*

M Philippines +56%
== INdia +55%
Australia +15%

Canada +13%

TOTAL +10%

*considering markets that represent more than 2% share

Visit us at www.forwardkeys.com Source: ForwardKey s Flight Searches
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Identifying opportunities: Underserved vs underused routes o@ ForwardKeys

Seat Capacity and Flight Searches for travel between January and June 2025 to Vietnam an @MADEUS company

Under-used Routes

Higher proportion of available seats
compared with flight searches

Under-served Route
Higher proportion of flight searches
compared with available seats

Visit us at www.forwardkeys.com Source: ForwardKey s Forecasted Seat Capacity & Flight Searches © ForwardKeys, 2025. All Rights Reserved. 18



Identifying opportunities: Underserved vs underused routes o@ ForwardKeys

Seat Capacity and Flight Searches for travel between January and June 2025 to Vietnam an @MADEUS company

20.00%
Under-used Routes
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v
©
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(2]
X 10.00%
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©
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5.00% ® Singapore

@ Kual
) Hong?((%-gum% ® Busan

Under-served Routes
5.00% 10.00% 15.00% 20.00%
Searches (% share)

25.00%
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Identifying opportunities: Underserved vs underused routes o@ ForwardKeys

Seat Capacity and Flight Searches for travel between January and June 2025 to Vietnam

3.00%
Under-used Routes

2.50%

2.00%
0
8 ® Osaka
(7]
X 1.50% -
-~ ® Dubai
% ® Kaohsiung ® Melbourne
o) ® Sydney
n ® Delhi

1.00% ® Shalu

® Nago ® Paris
® Jakarta % e Mumbai Raggy
0.50% ° }gorﬁlafgedabad ] ﬁggngju
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.OCthl/ggrg NggBengaluru ¢ Munje
0.00% @ Milan e Prague
0.00% 0.50% 1.00% 1.50%

Searches (% share)

an dMADEUS company

Q ACLOSER LOOK

® Manila

® Frankfurt

Under-served Routes

2.00% 2.50% 3.00%

Visit us at www.forwardkeys.com Source: ForwardKey s Forecasted Seat Capacity & Flight Searches
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Hotel rates vs regional average &® ForwardKeys

Awg Daily Rates (ADR) for hotel stays between August 2024 and July 2025 an @MADEUS company

=
$143/night

Av erage Daily Rate

South East Asia

Visit us at www.forwardkeys.com Source: Demand360® © ForwardKeys, 2025. All Rights Reserved. 23



Hotel rates vs regional average &® ForwardKeys

Avg Daily Rates (ADR) for hotel stays between August 2024 and July 2025 an @MADEUS company
180
160 h‘

140
$143/night

120 Av erage Daily Rate

100

ADR indexed (Regional avg = 100)
oo
o

60
40
20
0
South East Asia  Singapore Thailand Indonesia Vietham Philippines Malaysia Cambodia
Pifrence s regional 4569% +12% -4% -4% 15% -22% -23%

avg.
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Hotel rates vs regional average &® ForwardKeys

Avg Daily Rates (ADR) for hotel stays between August 2024 and July 2025 an AMADEUS company
180 Vietnam offers
4% cheaper hotel rates
10 focmm vs Southeast Asia average

140 ‘
$143/night

120 Av erage Daily Rate

100

ADR indexed (Regional avg = 100)
B D oo
o o o

N
o

o

South East Asia  Singapore Thailand Indonesia Vietham Philippines Malaysia Cambodia

Difference vs regional

- +56% +12% -4% -4% 15% -22% -23%

Visit us at www.forwardkeys.com Source:Demand360® © ForwardKeys, 2025. All Rights Reserved. 25



Vietnam Focus: Average Daily Rate (ADR) in USD$ &® ForwardKeys

Avg Daily Rates (ADR) for hotel stays between August 2024 and July 2025 an @MADEUS company

$200

A\ /

» N N\ _

$120 -
$100
$80
Aug-24 Sep Oct Nov Dec Jan-25 Feb Mar Apr May Jun Jul
— Vietnam Ho Chi Min. Hanoi = Da Nang
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Occupancy Rates: Vietnam vs. Regional Average & ForwardKeys
Avg Occupancy Rates for hotels in South East Asia between August 2024 and July 2025 an AMADEUS company

80%
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average:
70%
2
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Hotel Occupancy for the past 12 months

‘®
& ForwardKeys
Avg Occupancy Rates for hotels in Vietnam between August 2024 and July 2025 an @MADEUS company

90%
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& ForwardKeys
an @MADEUS' company.

Tourist Profiles

High-value travellers
continue to drive growth



Premium Class Cabins: Tourism growth is driven by high-value travellers ’@ ForwardKeys

. . . . . . . . an aMaDEUS company
International arrivals to Vietnam in 2025, with air reservations as of 19 August; var vs previous year

v
0% Premium Cabins - performance in 2025
Destination Economy
70%
o= 0
Da Nang +3% +30% S 60%
©
= 50%
e
Hanoi +13% +15% 5 40%
> 30%
Q
Ho Chi Minh City +5% +8% ? 20%
©
L 10%
«~
TOTAL VIETNAM +6% +11% 0% ; ; ; ; ; ; ; ; ; ; ; )
-10%
*Premium Class Cabins = Premium ‘]io ‘f? Jﬁ"’ rf? fﬁ:’ "1(/0 \‘ljo ‘io ‘io \‘fp qjo qf’

Economy, Business &First

Visit us at www.forwardkeys.com Source: ForwardKeys Air Reservations © ForwardKeys, 2025. All Rights Reserved. 30
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Distinct destination offerings attract different profiles

International tourist arrivals in 2025; vs 2024

Da Nang

Hanoi

Ho Chi Minh City

0@ ForwardKeys

an dMADEUS company

Larger Groups
(6+ pax)

= Family-sized-groups
(3-5 pax)

m Couples

m Singles

Visit us at www.forwardkeys.com

Source:

ForwardKey s Air Visitors
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Distinct destination offerings attract different profiles

International tourist arrivals in 2025; vs 2024

Families and Groups
are attracted to Sun
and Beach

Da Nang

Hanoi

Ho Chi Minh City

0@ ForwardKeys
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Larger Groups
(6+ pax)

= Family-sized-groups
(3-5 pax)

m Couples

m Singles
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Distinct destination offerings attract different profiles & ForwardKeys

International tourist arrivals in 2025; vs 2024

Da Nang

Families and Groups
are attracted to Sun
and Beach

Hanoi

an dMADEUS company

Ho Chi Minh City Larger Groups

(6+ pax)

= Family-sized-groups
(3-5 pax)

m Couples

m Singles

Singles and Couples
are attracted to City
destinations

Visit us at www.forwardkeys.com

Source:

ForwardKey s Air Visitors
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Understand your market S

Leadtimes



How travel planning varies by origin market

Leadtimes for tourist arrivals to Vietnam between January and June

Origin Market: = mSouth Korea mU.S.A. mAustralia

Short Leadtimes
(0-29 days)

Medium Leadtimes
(30-89 days)

Long Leadtimes
(+90 days)

0% 10% 20% 30% 40% 50% 60%

% share

&® ForwardKeys

an dMADEUS company

Visit us at www.forwardkeys.com Source: ForwardKey s Air Visitors
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How travel planning varies by origin market @ ForwardKeys

. : . . a
Leadtimes for tourist arrivals to Vietnam between January and June n AMADEUS congary

Origin Market: = mSouth Korea mU.S.A. mAustralia

Short Leadtimes
(0-29 days)
Australian and US

travellers book with
Medium Leadtimes

(30-89 days)

greater anticipation

Long Leadtimes
(+90 days)

0% 10% 20% 30% 40% 50% 60%

% share
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How travel planning varies by origin market

Leadtimes for tourist arrivals to Vietnam between January and June

Origin Market: = mSouth Korea mU.S.A. mAustralia

Short Leadtimes
(0-29 days)

Medium Leadtimes
(30-89 days)

Long Leadtimes
(+90 days)

0% 10% 20% 30% 40% 50%

% share

@ ForwardKeys

an dMADEUS company

South Korean
travellers book with

far less anticipation

Visit us at www.forwardkeys.com Source: ForwardKey s Air Visitors
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{QQ’.:' South Korea Focus: How travel planning varies by destination o@ ForwardKeys

Leadtimes for tourist arrivals to Vietnam from South Korea between January and June

Destination: mDaNang mHanoi m®Ho ChiMinh City

Short Leadtimes
(0-29 days)

Medium Leadtimes
(30-89 days)

Long Leadtimes
(+90 days)

0% 10% 20% 30% 40% 50%

% share

an dMADEUS company

60%
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0@ ForwardKeys

an dAMADEUS company

Take-Aways
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0@ ForwardKeys

an AMADEUS company

Rising airline capacity
supports further growth in
travel demand



2

Visit us at www.forwardkeys.com

Intent to travel to Vietham
IS Increasing

0@ ForwardKeys

an AMADEUS company

eserved. 42



Visit us at www.forwardkeys.com

Affluent travellers are
driving demand

0@ ForwardKeys

an AMADEUS company
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Action drives

destination success...

and action should be
driven by data

0@ ForwardKeys
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&® ForwardKeys

an dMADEUS company

DOWNLOAD THIS
PRESENTATION

Olivier Ponti

Director of Intelligence and Marketing

¥4 olivier.ponti@forwardkeys.com

[ @ rollowus! ]

Checkout the latestanalysis atwww.forwardkeys.com
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